
 

 

 

 

 

 

 

 

 

 

 

 

 



Introduction 

Fonts are the voice of your design. They whisper, they shout, they convey elegance, fun, 

or trust. In the visual world of Canva, your choice of typography can make the difference 

between a design that looks amateurish and one that looks professionally crafted. 

 

But with thousands of fonts available, how do you choose? This guide demystifies 

typography for the non-designer. We'll explore the different types of fonts, the art of 

pairing them, and the practical Canva tools to make your text not just readable, but 

remarkable. Let's give your brand a voice that people will remember. 
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Chapter 1 - Fonts Have Feelings: Understanding Type Personalities 

Before you choose a font, you must understand that every typeface has a personality 

and evokes an emotion. Just as you wouldn't use comic sans for a law firm's logo, you 

shouldn't use a harsh, modern font for a wedding invitation. Your font choices must 

align with your brand's personality and the message you're trying to convey. This 

emotional connection is the foundation of effective typography. 

Fonts communicate on a subconscious level. Here’s a quick guide to the general feelings 

they evoke: 

• Serif Fonts (with "feet"): Traditional, respectable, reliable, formal. Think of 

established institutions, newspapers, and luxury brands. 

• Sans Serif Fonts (without "feet"): Modern, clean, friendly, approachable, 

minimalist. Think of tech companies, modern blogs, and lifestyle brands. 

• Script Fonts (handwritten): Elegant, creative, personal, feminine, playful. Think 

of wedding invites, beauty brands, and artisanal products. 

• Display Fonts (decorative): Bold, unique, thematic, attention-grabbing. Think of 

posters, headlines, and brands that want to make a strong, specific statement. 

Chapter 1 Practical Application: Font Personality & Brand Alignment Audit 

 

Task: Evaluate if your current font choices align with your brand's desired 

personality. 

Part 1: Define Your Brand's Personality 

• Choose 3-5 adjectives that describe your brand's vibe. 

o Examples: Modern, Trustworthy, Playful, Luxurious, Friendly. 

1.  

2.  

3.  

Part 2: Audit Your Current Fonts 

• What is the main font you currently use on your website/social 

media? _________________________ 

 



• What personality does this font have? (e.g., Modern, Traditional, Playful) 

 

• Does it match your brand's desired personality from Part 1? [ ] Yes [ ] No [ ] 

Somewhat 

Part 3: Reflection 

• If there's a mismatch, the font I should be using would feel more: 

 

 

 

 

 

 

 

 

 

 

 



Chapter 2 - The Big Four: A Guide to Serif, Sans Serif, Script, and 

Display Fonts 

Understanding the four main categories of fonts is like knowing the basic food groups; 

it helps you build a balanced and effective typographic "meal." 

 

Each category has a specific role and use case. Knowing these roles will prevent you 

from using a font in a context where it fails, such as using a delicate script font for long 

body text that becomes impossible to read. 

Here is a detailed breakdown of the four main font categories: 

• Serif Fonts: 

o Characteristics: Small strokes (called "serifs") attached to the end of larger 

strokes. 

o Best For: Body text in print, headlines for traditional/authoritative brands, 

logos. 

o Canva Examples: Playfair Display, Merriweather, Lora. 

 

• Sans Serif Fonts: 

o Characteristics: Clean lines with no serifs ("sans" means "without" in 

French). 

o Best For: Body text on websites, headlines for modern brands, UI/UX 

design. 

o Canva Examples: Montserrat, Open Sans, Lato, Poppins. 

 

• Script Fonts: 

o Characteristics: Mimics cursive or calligraphic handwriting. 

o Best For: Short headlines, logos, invitations, decorative accents. Use 

sparingly. 

o Canva Examples: Great Vibes, Dancing Script, Sacramento. 

 

• Display Fonts: 

o Characteristics: Highly decorative, stylized, and unique. Often have a 

specific theme. 

o Best For: Large headlines, posters, logos where you want maximum 

impact. Never for body text. 

o Canva Examples: Bebas Neue, Anton, Impact. 



Chapter 2 Practical Application: Font Category Identification Practice 

Task: Train your eye to recognize font categories. 

Instructions: Look at the fonts in the examples below (or find your own) and identify 

their category. 

Font Example 
Category (Serif, Sans, Script, 

Display) 

Why I Think 

So 

The New York Times logo 
  

Google's logo 
  

A wedding invitation with cursive 

writing 

  

A bold, blocky poster font 
  

The text in this ebook 
  

My "A-Ha!" Moment: 

• "I now see that [Serif/Sans Serif] fonts are used for [Purpose] because they are 

[Characteristic]." 

 

 

 

 



Chapter 3 - The Golden Rule of Pairing: How to Combine Fonts 

with Confidence 

Font pairing is the art of combining two or more typefaces in a single design to create 

visual interest and hierarchy. The goal is harmony, not chaos. A great font pair has 

contrast—the fonts should be different enough to be distinct, but share some subtle 

commonality to feel cohesive. 

 

Using too many fonts (more than two or three) is a classic beginner mistake that creates 

a messy, unprofessional look. 

Follow these simple, fail-safe formulas to create beautiful font pairs every time. 

• Formula 1: Superfamily 

o What it is: Using different weights of the same font family. 

o How to do it: Use a Bold weight for headlines and 

a Regular or Light weight for body text. 

o Example: Montserrat Bold + Montserrat Regular. 

o Why it works: Guaranteed harmony with built-in contrast. 

 

• Formula 2: Classic Contrast 

o What it is: Pairing a Serif with a Sans Serif. 

o How to do it: Use a Serif for headlines and a Sans Serif for body 

text (or vice-versa). 

o Example: Playfair Display (Serif Headline) + Lato (Sans Serif Body). 

o Why it works: The contrast in style creates clear hierarchy and timeless 

appeal. 

 

• Formula 3: Simple + Decorative 

o What it is: Pairing a simple, neutral font with a more distinctive one. 

o How to do it: Use a Script or Display font for the headline and a very 

simple Sans Serif for the body text. 

o Example: Great Vibes (Script Headline) + Open Sans (Sans Serif Body). 

o Why it works: The decorative font grabs attention, while the simple font 

ensures readability. 

 



Chapter 3 Practical Application: My Go-To Font Pairing Formulas 

Task: Use the formulas to create 2-3 reliable font pairs for your brand. 

Instructions: Go into Canva and experiment with the formulas below. 

Formula Headline Font Body Font 

My Assessment 

(Does it feel 

balanced?) 

Superfamily Montserrat Bold Montserrat Regular [ ] Yes [ ] No 

Classic 

Contrast 

Playfair Display 

(Serif) 
Lato (Sans Serif) [ ] Yes [ ] No 

Simple + 

Decorative 
[A Script Font] Open Sans [ ] Yes [ ] No 

My Winning Pair: 

• "The pair that best fits my brand is Headline: _________________________ 

& Body: _________________________" 

 

 

 

 

 



Chapter 4 - Creating Hierarchy: Using Size, Weight, and Spacing 

to Guide the Eye 

Hierarchy is the visual organization of your text. It tells the reader what to look at first, 

second, and third. Without clear hierarchy, a design feels chaotic, and the message gets 

lost.  

 

You create hierarchy by manipulating three key variables: size, weight, and spacing. In 

Canva, this means going beyond just typing and using the advanced text tools to 

structure your message. 

A well-defined hierarchy makes your design easy to scan and understand in seconds. 

• Size: The most obvious tool. Your most important element (the headline) should 

be the largest. 

 

• Weight: Refers to the thickness of the font (e.g., Light, Regular, Bold, Black). Use 

a Bold weight for emphasis. 

 

• Spacing: 

o Letter Spacing (Tracking): Increasing the space between letters can make 

a headline feel more elegant and open. 

o Line Height (Leading): Increasing the space between lines of body text 

dramatically improves readability. Don't let your text feel cramped! 

 

• The Rule: Establish a clear order. For example: 1. Large Bold Headline -> 2. 

Medium-sized Subheadline -> 3. Small, regular-weight Body Text. 

Chapter 4 Practical Application: Hierarchy Practice Exercise 

 

Task: Apply hierarchy principles to a block of text in Canva. 

Step 1: Create a Design 

• Create a new social media graphic in Canva. 

Step 2: Add Text 

• Add three text boxes with the following: 

o Headline: "Summer Sale" 



o Subheadline: "Up to 50% Off Everything" 

o Body Text: "From June 1st to June 15th. Visit our website to shop the 

collection." 

Step 3: Apply Hierarchy 

• Size: The Headline is the largest, Subheadline is medium, Body Text is smallest. 

• Weight: The Headline is Bold. 

• Spacing: I have increased the Line Height of the Body Text to around 1.5. 

My Result: 

• "After applying hierarchy, the design is [Easier to read/More professional/More 

impactful]." 

 

 

 

 

 

 

 

 

 



Chapter 5 - Canva's Font Library: Navigating Free vs. Pro and 

Finding Hidden Gems 

Canva's font library is vast, but not all fonts are created equal. Knowing how to navigate 

it saves time and helps you find high-quality options. Canva categorizes fonts as "Free" 

and "Pro" (marked with a gold crown).  

 

While the free library is extensive, Pro offers access to premium, often more unique 

typefaces. The key is knowing how to filter and search effectively to find the perfect font 

for your project. 

Strategic searching turns a overwhelming list into a curated selection. 

• Filter by Language: If you're designing in English, filter by "English" to remove 

fonts that don't support your characters. 

 

• Filter by Property: Use the "Filters" dropdown to find fonts by their mood (e.g., 

"Elegant," "Friendly," "Modern"). 

 

• Search by Style: Instead of scrolling, search for the category you want (e.g., type 

"serif" or "script"). 

 

• Popular Free Gems: Some of the best and most versatile free fonts in Canva are: 

o Sans Serif: Montserrat, Lato, Open Sans, Poppins 

o Serif: Playfair Display, Merriweather, Lora 

o Script: Dancing Script, Sacramento 

o Display: Bebas Neue, Anton 

Chapter 5 Practical Application: My Curated Canva Font Shortlist 

Task: Create a shortlist of 5-8 go-to fonts to use in your designs. 

Instructions: Explore Canva's library and list your favorite fonts for different purposes. 

Purpose My Go-To Font(s) Free or Pro? 

Primary Headline Font 
  

Secondary Headline Font 
  



Purpose My Go-To Font(s) Free or Pro? 

Primary Body Font 
  

Elegant/Script Font 
  

Bold Display Font 
  

My Discovery: 

• "A new font I discovered and love is _________________________ because it feels 

_________________________." 

 

 

 

 

 

 

 

 

 



Chapter 6 - Beyond the Dropdown: Advanced Text Formatting 

Tools 

The font dropdown is just the beginning. Canva's text toolbar holds powerful formatting 

options that are often overlooked. Mastering these tools is what separates basic text 

from professionally set type.  

 

These subtle adjustments to spacing, alignment, and effects give you fine-grained 

control over the final look and feel of your text. 

Small adjustments can have a massive impact on readability and aesthetics. 

• Letter Spacing (Tracking): Found under the "..." 

o Use Case: Increase slightly for ALL CAPS headlines to improve legibility 

and add a touch of elegance. 

 

• Line Height (Leading): Found under the "..." 

o Use Case: Always increase for body text. A value between 1.2 and 1.5 is 

usually perfect. 

 

• Text Effects (The "A" with a star): 

o Use "Lift," "Float," or "Neon" subtly. A slight "Lift" effect can add a 

gentle shadow that makes text pop off the background without looking 

tacky. 

 

• Text Alignment: Don't just center everything. Use Left-Aligned for large blocks 

of body text, as it's easiest for the eye to read. 

Chapter 6 Practical Application: Text Formatting Checklist 

Task: Use this checklist to polish the text in your next design. 

Before you export, ask: 

• Hierarchy: Is there a clear visual order (Headline > Subhead > Body)? 

• Letter Spacing: Have I adjusted the spacing in my headline (especially if it's all 

caps)? 

• Line Height: Have I increased the line height for my body text to at least 1.2? 

• Effects: Are any text effects used subtly and purposefully? 

• Alignment: Is the alignment (Left, Center, Right) consistent and logical? 



My Polishing Result: 

• "After using this checklist, my text looks more 

[Polished/Professional/Intentional]." 

 

 

 

 

 

 

 

 

 

 

 

 



Chapter 7 - Uploading Your Own Fonts: Installing a Custom Brand 

Voice 

If you have a proprietary font that is core to your brand identity (e.g., one you 

purchased or had designed), you can upload it to Canva. This is a Canva Pro feature that 

ensures 100% brand consistency across all your designs. 

 

It allows you to use your unique brand voice directly within the platform, making your 

visuals instantly recognizable. 

Uploading a font integrates it seamlessly into your Canva workflow. 

• Step 1: Check the License: Ensure your font's license allows for upload to a 

third-party platform like Canva. 

 

• Step 2: Have the File Ready: You will need the font file, usually in .OTF or .TTF 

format. 

 

• Step 3: Upload: In your Brand Kit, go to "Brand fonts" and click "Upload a font." 

Select your file. 

 

• Step 4: Assign: Once uploaded, you can assign it as a "Heading" or "Text" font in 

your Brand Kit. 

 

• Important Note: Uploaded fonts are only available to you and your team within 

your Canva account. They are not available for use by the general public. 

Chapter 7 Practical Application: Custom Font Implementation Plan 

 

Task: Plan the upload and implementation of a custom font (if applicable). 

 

Do you have a custom font to upload? [ ] Yes [ ] No (If no, skip this worksheet) 

 

Part 1: Pre-Flight Check 

• I have confirmed my font license allows upload to Canva. 

• I have the .OTF or .TTF font file on my computer. 

• I am a Canva Pro subscriber. 



Part 2: Upload Plan 

• Font Name: _________________________ 

• I will use it for: [ ] Headlines [ ] Body Text [ ] Both 

Part 3: Action Step 

• "I will upload the '[Font Name]' font to my Brand Kit by [Date]." 

 

 

 

 

 

 

 

 

 

 

 



Chapter 8 - Font Pairing in Action: Real-World Examples and 

Breakdowns 

The best way to learn is by seeing. By deconstructing successful designs, you can 

reverse-engineer why their font choices are so effective. 

 

This chapter analyzes common design types and breaks down the font strategies that 

make them work. You'll start to see the patterns and formulas we've discussed applied 

in the real world, which will build your confidence in making your own choices. 

Let's analyze a few common design types: 

• Example 1: Modern Tech Startup Ad 

o Likely Fonts: A bold, clean Sans Serif (like Poppins or Montserrat) for the 

headline, paired with a simple Sans Serif (like Open Sans) for the body. 

o Why it Works: The pairing is clean, modern, and highly readable, 

reflecting the brand's innovative and approachable nature. 

 

• Example 2: Elegant Wedding Invitation 

o Likely Fonts: A delicate Script font (like Great Vibes) for the names, paired 

with a classic Serif (like Playfair Display) for the details. 

o Why it Works: The script adds romance and personality, while the serif 

provides structure and legibility for the important information. 

 

• Example 3: Bold Event Poster 

o Likely Fonts: A thick, impactful Display font (like Bebas Neue or Anton) for 

the event name, with a simple Sans Serif for details. 

o Why it Works: The display font grabs attention from a distance, and the 

simple font ensures the details are still readable. 

Chapter 8 Practical Application: Design Deconstruction & Font Analysis 

 

Task: Find a design you admire and analyze its font choices. 

Find a design (on Pinterest, a website, or in Canva itself) that you think has great 

typography. 

Design Source/URL: _________________________ 



My Analysis: 

• Headline Font (Category & Feeling): _________________________ 

• Body Font (Category & Feeling): _________________________ 

• Why this pairing is effective: _________________________ 

• One thing I can steal for my own designs: _________________________ 

 

 

 

 

 

 

 

 

 

 

 



 

Chapter 9 - Common Font Mistakes and How to Avoid Them 

Knowing what not to do is just as important as knowing what to do. Many typographic 

errors are easy to make but have a devastating effect on the professionalism of your 

design.By being aware of these common pitfalls, you can consciously avoid them and 

ensure your work always looks polished and intentional. 

Steer clear of these five classic font mistakes: 

• 1. Using Too Many Fonts: The "Font Salad." Stick to a maximum of two, or at 

most three, fonts per design. 

 

• 2. Using Script or Display Fonts for Body Text: They are incredibly difficult to 

read at small sizes and in long paragraphs. Reserve them for headlines only. 

 

• 3. Poor Contrast with the Background: Light grey text on a white background 

is a readability nightmare. Ensure there is strong contrast between your text and 

its background. 

 

• 4. Centering Everything: Centered text is hard to read in large blocks. Use it for 

short headlines or quotes, but left-align your body text. 

 

• 5. Using Over-the-Top Text Effects: The "Curve," "Bulge," and "Neon" effects 

can easily make your text look cheap and dated. Use them sparingly, if at all. 

Chapter 9 Practical Application: My Design "Don't" List 

Task: Create a personal checklist of font mistakes to avoid. 

My Typography "Don't" List: 

• I will not use more than 2 fonts in a single design. 

• I will not use a Script or complex Display font for body text. 

• I will always check text-background contrast before exporting. 

• I will left-align large blocks of body text. 

• I will use text effects subtly, if at all. 

My Commitment: 



• "I will review this 'Don't List' every time I finish a design to catch any common 

mistakes." 

Chapter 10 - Building Your Brand's Typographic Style Guide 

A Typographic Style Guide is a simple document that defines exactly how fonts should 

be used across all your branding materials. It creates consistency, which builds brand 

recognition and trust. 

 

For you and anyone else who creates content for your business, it's the single source of 

truth for all things type. This is the final, crucial step in mastering Canva fonts for your 

brand. 

Your style guide doesn't need to be complex. It just needs to be clear. 

• What to Include: 

o Headline Font: The specific font, size (or scale), and color for primary 

headlines. 

o Body Font: The specific font, size, and color for body text. 

o Accent Font (Optional): Any script or display font you use for special 

occasions. 

o Font Pairing Examples: Show how your fonts work together in a real 

design. 

 

• Where to Keep It: Save it as a Canva design itself and keep it in your "My Assets" 

folder for easy reference. 

Chapter 10 Practical Application: My Brand Typography Style Guide 

 

Task: Create your own one-page typography style guide in Canva. 

Create a new design in Canva and title it "My Brand Typography Guide." 

Part 1: Define the Fonts 

• Headline Font: _________________________ (Size: ~36-48pt) 

• Body Font: _________________________ (Size: ~12-18pt) 

• Accent Font: _________________________ (Size: Use for short headlines only) 

Part 2: Show the Pairing 



• On your guide, create an example box. 

• Write a sample headline using your Headline Font. 

• Write a sample sentence of body text using your Body Font underneath. 

Part 3: Save and Use 

• I have saved this guide in my "My Assets" folder. 

• I will refer to it whenever I start a new design to maintain consistency. 

Conclusion 

You've now journeyed from simply picking a font to understanding the strategy behind 

typography. You know how to choose fonts that match your brand's voice, pair them for 

harmony and impact, and format them for maximum readability and professionalism.  

Your Canva designs will never look the same again. Remember, consistency is key. Use 

your new Brand Typography Style Guide as your north star. Now, go forth and design 

with confidence 
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